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I¥’s still bargain
day at WLW

The number of radio stations competing for listening within
the WLW Merchandise-Able Area has increased from 153 in
1946 to 258 in 1949 . . . an increase of 69 percent.®

Nevertheless, during February-March, 1949, WLW received
20,046,400 Home Hours of Listening per week —compared
to 20.315,137 during the same period in 1946 . . . a decrease
of only 1.3 percent.*

Further, on a cost-per-thousand basis, WLW delivers adver-
tising impressions at slightly more than half the cost of using

a combination of the hest local stations in each of the 21 major

markets of WLL.W-l.and.

And that’s why we repeat . .. i’s still Bargain Day at The
Nation’s Station!

*Nielsen Radio Index

WLW

the naotion's most merchandise-oble station

CROSLEY BROADCASTING CORPORATION
258
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TELEVISION
must abandon
the yoke of radio
thinking. Televi-
sion must tailor
its cloth to fit its
economic and
technical needs.
Programming
has improved
tremendously
during the past
year. The critical judgment of those
watching the televising of this year's
Metropolitan Opera opening and
comparing it to the ftelevision op-
eratic opening of lasi season attests
to this. To a large extent the belief
that good radio programming auto-
matically becomes good television
programming is being abandoned.
New ideas and new formats are be-
ing developed and tried constantly.
But, all of this is worthless unless
the industry solves its technical
problems so that the widest possible
audience can view television in the
best possible manner.
.

Mark Woobs
Vice-Chairman
Bd. of Directors

There arc two means by which
this can be done. Constant improve-
ment of signal for existing stations,
and here the transfer of ABC's WJZ-
TV transmitter to the Empire State
Building is a case in point, and
the creation of new television sta-
tions in areas where none now exist.
The Federal Communications Com-
mission also is considering the prob-
lem of increased power for existing
stations. The creation of new stations
is hindered by the lack of cable facil-
ities and by the poor quality of tran-
scribed programs available, even for
existing stations which are unable to
carry a great portion of their pro-
grams in the form of “live” pickups.

Radio, by constantly improving
methods of transcription, has solved
this problem. A transcribed program,
preferably by tape recording, may
be made at the time of the original
broadcast or made and edited solely
for future broadcasting, and cannot
be distinguished from a live broad-
cast. To achieve this same technical
quality in video recording is the im-
mediate and most pressing problem
facing the industry.

Video recordings are now made by
an electronic-optical process on film.

259

American Broadcasting ompany

These recordings at the present time
are the only means of providing cer-
tain areas an opportunity to sec the
better programs originating in New
York, Chicago and Hollywood. Even
with the contemplated expansion of
coaxial cable facilities it is probable
that for years to come many sections
of the country must obtain their
television fare in this manner if at
all. And present video recordings
leave much to be desired. Under the
best of circumstances a non-techni-
cal viewer can distinguish between
the program presented by video re-
cording, the “live” program, and
even the program from film especial-
ly made for television.
.

It is obviously impossible for all
television stations now operating or
planned to present one hundred per
cent live programs. Two alternatives
remain. OQur existing methods of re-
cording may be improved. ABC,
which pioneered in the application
of improved magnetic tape record-
ing, currently is moving in this di-
rection. But, at the same time, we
are not convinced that this is the
ideal method and are pioneering in
{wo other directions—simultaneous
motion picture filming, and the pro-
duction of camera picture film es-
pecially for television.

The success that has greeted the
televising of the “Lone Ranger” pro-
gram, which is broadcast from film
shot in Hollywood especially for
television, amply testifies to the ef-
fictency of this method.

.

The simultaneous motion picture
filming of a program that is at the
same time being presented ‘live”
in some parts of the country, how-
ever, seems to be the ideal solution.
The technical problems are tremen-
dous. It is necessary to have a tele-
vision camera, or a bank of cameras,
In absolute synchronization with one
or more film picture cameras. Tech-
nicians of the American Broadcast-
ing Company, in cooperation with
camera and electronic experts from
other companies, are now working
toward a solution of the technical
difficulties. Legal and labor union
problems also confront the television
broadcaster. But, none of these prob-
lems are insurmountable.
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AMERICAN

Broadeasting Company. Inec.

R.C.A. Bldg., 30 Rockefeller Plaza, New York 20, N. Y.
(Telephone Number Clrcle 7-5700)

BOARD OF DIRECTORS
Edward J. Noble, Chairman
Mark Woods, Vice Chairman

Earl E. Anderson

Alger B. Chapman  Robert E. Kintner

Robert H. Hinckley

C. Nicholas Priaulx Owen D. Young
Franklin S. Wood William Zeckendorf

OFFICERS
Edward J. Noble.. ... .... Chairman of the Board John H. Norton. ... ... . ... ... . Vice President
Mark Woods . ...... .. ... ... .Vice Chairman C. Nicholas Priaulx. .Vice President & Treasurer
Robert E. Kintner. ... ... ... .. ... .. President Robert Saudek.... . . e Vice President
Earl E. Anderson. ... ... ... ... Vice President Frank Samuels. ... .. ... ... .. .... Vice President
Charles Barry. ...... ..... ... .. Vice President Fred Thrower, Jr.. .. .. .. ... .. .. Vice President
Murray B. Grabhorn. .. .. ... .. .. Vice President Thomas Velotta. ... .. ... ... .. Vice President
Robert H. Hinckley. ... ... ... .. Vice President Paul Whiteman. .. ... . .. ......Vice President
Ernest L. Jahncke. ... ... ... .. Vice President Ernest Felix. ... .. . ... .. . . .. Asst. Treasurer
Ivor Kenway. . ... ......... ... . Vice President Anthony M. Hennig. ... .. . .. .. Asst. Treasurer
Joseph A. McDonald.Vice-Pres., Sec. & Gen. Att. Walter C. Tepper.................. Controller
Frank Marx. . ... ...... .. ....... Vice President Geraldine B. Zorbaugh. Asst. Gen. Att., Asst. Sec.
DEPARTMENTS & DIVISIONS

Advertising & Promeotion,

Research
Theodore |. Oberfelder.Dir. of Adv., Pro. & Res.
Mitchell DeGroot. . . Mgr. of Adver. & Promotion

Ben Gedalecia............ Manager of Research
Engineering
Frank Marx. ... .............. Vice President

James L. Middlebrooks. .Chief Facilities Engineer
William Trevarthen. . Dir. of Technical Operations
Clure Owen. . ...... . . Administrative Assistant
John Preston. . .. .. .. Chief Allocations Engineer
William R. Ahern... Television Oper. Supervisor
George F. Fisher, Jr.. . AM Operations Supervisor

Legal
Joseph A. McDonald.Vice-Pres., Secty., Gen. Att.
Omar F. Elder. ... ...... ... ... .. ... Attorney
William Phillipson ... .. ...... .. .. Attorney
David S. Smith. ... ... ... . ... .. Attorney

Geraldine B. Zorbaugh. Asst. Gen. Att., Asst. Sec.
News & Special Events

Thomas Velotta. ... .. ... . .. .. . Vice President
John Madigan. . ... ... ... ... Director of News
Michael Roshkind... Director of Special Events
Paul Scheffels ... .. Assistant to Vice President
Harry Wismer. ... .. ... ... .. Sports Division

Owned & Operated Stations.
Co-operative Programs
Loeal & Spot Sales,
Station WJZ
Murray B. Grabhorn. ... .. ... .. Vice President
Harold B. Day.Dir. Radio-TV Sls. Develop., ABC

Spot Sls.
Ralph Dennis. ... .. National Spot Sales Manager

Clarence L. Doty.Asst. to Vice Pres. & Sls. Mgr.
WIZ EWIJZ-TV
Concetta Porreca. .. .Local & Spot Sls. Ser. Mgr.

Earl Salmon. ... . ... Eastern Spot Sales Manager
Ludwig Simmel. Mgr. of Co-operative Prog. Sales
Program

Charles C. Barry.Vice-Pres. Chg. of Progs.—
AM & TV

Paul Whiteman.Vice-Pres. Charge of Music—AM

Leonard Reeg.East. Prog. Mgr. & Mgr. of WJZ
Programming—AM

Alexander Stronach. .. .. Natl. Dir. TV Pgm. Opr.

Richard Bannier. Dir. of Mus. Rts. & Mus. Lib.—
AM & TV

Henry Cox... . Eastern Production Manager AM

Burke Crotty. ... ... .. Executive Producer—TV
Helen Guy...Mgr. of Program Department—AM
Helen Hedeman. . .. Supervisor of Casting—AM

Charles F. Holden. . Prcduction Manager - TV

Anne Kelly. ... ... ... .Anncg. Office Mgr.
Ruth Kiersted. ... .. Prod. Office Supervisor—AM
Bertha Kurtzman.. . . . Broadcast Supervisor—TV
Harold Morgan. .. ... . ... Business Manager—TV

Florence Morris. .. Mgr. of Central Booking—AM

Paul Mowrey. .. Ntl. Dir. of Program Sales—TV

Helen Grosskurth. . .. .. Facilities Supervisor—TV

John C. Turner.Mgr. of Script & Prog. Pro.—
AM & TV

Frank Vagnoni... Mgr. of Mus. Div..—~AM & TV
Public Affairs—Continuity

Aceptance, Publicity,
Public Serviee

Robert Saudek.......... ... .. .. Vice President
Ruth Crawford ... ... .. . ... ... . .. Librarian
Arthur B. Donegan. ... ... Manager TV Publicity

Ellen Heagerty. .Super. of Audience Information
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Grace Johnsen. .. .Dir. of Continuity Acceptance

Finance, Purchasing, Office

JEGL' "':,“”i" ---------------- »_I;P;b"ﬂ” Digj‘,:m & Studio Services, Personnel
ohn Pacey................ rade News Editor A
Ruth Trexler. .Mgr. of Relig. & Educ. Activities ~~ & BQCIOMIFIg

Sales C. Nicholas Priaulx. . Vice _Pre5|denr & Trea_surer

. . Henry T. Hede. .. Purchasing Agent & Office &
Fred Thrower, Jr.. ... .. ..... ... Vice President Studio Services Director
Ivor Kenway ................ - Vice President Anthony M. Hennig.... ... . Asistsant Treasurer
Charles T. Ayres. ..Eastern Radio Sales Manager & Budget Officer
Slocum Chapin. .. Eastern Television Sales Mgr. Drew Van Dan Director of Personnel
Maurice Gaffney..... . Director of P_resenrations Lawrence A, R.u.d.d-e-ll ______________ Recording Director
Thomas P. Robmfon ...... Sales Se.rv.lce Manager Walter C. Tepper. .. ............. Controller
Stations—Traffic WASHINGTON OFFICE
Ernest Lee Jahncke, Jr... .. ... ... Vice President 1703 K Street
Otto Brandt.. ... ... National Stations Director Washington, D. C.
Raymond Diaz. ... .. ..... .... Traftic Manager Robert H. Hinckley. ... ... ... . Vice President
Central Division—Chicago
John H. Norton. . ... ... ... ... Vice President Burr E. Lee. ... .. ... ... . Production Manager
Robert L. Anderson...... .. Research Supervisor Jack McCord. ... ... Program Business Manager
Robert Atwood....... ... Sales Service Manager Roy McLaughlin.Mgr. WENR, Ntl. Spot & Local
Kenneth Christiansen. . ... ... Traftic Supervisor Sales Mgr.
Francis J. Coveney........... ........ Auditor Francis McNulty. ... .. . Music Rights Supervisor
Wilbur Cummings. ... AM Eng. Operations Super. John J. Manley. Mgr. of Office & Studio Services
Frances Dixon... . .. Program Booking Supervisor Cornelius O'Dea. ............. News Supervisor
Walter L. Emerson.... . .. ... .. .. Legal Counsel Robert M. Savage......... Continuity Supervisor
Clarence Heider. ... .. Supervisor of Announcers James L. Stirton. . General Mgr. and Sales Mgr.
Elliott Henry, Jr....... ... .. Publicity Manager Harold Stokes............... Program Manager
E. C. Horstman. . ........ . Engineering Manager Karl R. Sutphin. .. ... Sales Promotion Supervisor
Donald Kilian. . . Director of Television Programs James Valentine. . TV Eng. Operations Supervisor
Anthony Koelker. .. ... Station Relations Manager Gerald R. Vernon.. .. .. Coordinator of TV Sales
Western Division—Hollywood

Frank Samuels........ ... ... ... Vice President Edward B. Hullinger. ... . ... Publicity Manager
Clitford Anderson. .. .Program Business Manager Francis LaTourette. ... Western Div. News Editor
Dorothy L. Brown. . Continuity Acceptance Editor Robert F. Laws. ... .. Pacific Coast Sales Manager
Philip G. Caldwell . West. Div. Mgr. of Tech. Oper. Adolph Lefler. . .Recording & Sales Service Mgr.
Francis Conrad. .. West. Div. Sta. Relations Mgr. Walter W. Lonner. .......... Traftic Supervisor
Dresser M. Dahlstead. ... ... .. Chief Announcer Richard A. Moore. . Asst. Gen. Mgr. & Dir. of TV
R. G. Denechaud. AM Eng. Operations Supervisor J. Norman Nelson. . . .. Sales Promotion Manager

John |. Edwards. . Program Manager Western Div.
Ernest Felix. Asst. Treas., Per. Dir., & Otffice Mgr.

Cameron Pierce. . TV Engineering Oper. Supervisor
James T. Vandiveer. . Western Div. TV Field Dir.

Paul Gates. ... ...... . Evening Program Manager Elwood C. Winckler. Television Production Mgr.
KECA
Clyde Scott........... General Manager KECA Philip Booth. . ... ... Television Program Director
Amos T. Baron.... ... .. .. Spot Sales Manager Rollo Hunter.. ... ... ... .. . Production Manager
Western Division—San Francisco
Gayle Grubb. ... ... ... .. General Manager KGO Edith Kirby. ... ... ... ... .. Traffic Manager
Maurice Baker..Promotion & Publicity Manager Victor Reed.... . ......... ... ... . News Editor
David M. Crandell.. ... ... Production Director Kenneth Stedman . .. .. ... ... .. .. .. Auditor
A E Evans. ... .... ... .. Engineering Manager Manus Ward. ... ... ... ... .. Continuity Editor
Vincent A. Francis. . .. ... Local Sales Manager Bloyce Wright. ... ... .. ... .. Program Manager

Stations Planning and Advisory Committee

Roger W. Clipp, WFIL, Philadelphia, Pa.. Chair-
man, District 1

J. P. Williams, WING, Dayton, Chio, District 2

E. K. Hartenbower, KCMO, Kansas City, Mo.,
District 3

Henry P. Johnston, WSGN, Birmingham, Ala,
District 4

Harold Hough, WBAP, Fort Worth, Texas, Dis-
trict 5

Frank Carman, KUTA, Salt Lake City, Utah,
District 6

Arch Morton, KGR, Seattle, Washington, Dis-
trict 7

Owen Uridge, WQAM, Miami, Florida, District 8

American Broadecasting Co., Inec.

WIJZ, New York
WXYZ, Detroit
WENR, Chicago
KECA, Los Angeles
KGO, San Francisco
- WMAL, Washington

......... Owned, operated and represented by ABC
......... Owned and operated by ABC

......... Owned, operated and represented by ABC
......... Owned and operated by ABC

......... Owned, operated and represented by ABC
......... Owned by Evening Star Publishing Co.

Represented by ABC
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TRENDLE-CAMPBELL ENTERPRISES., INC.

Because Trendle-Campbell originates eight

(8) half hours of live programs for ABC. These are

the nationally famous LONE RANGER ,/;"

5:00 to 5:30 p.m.)

TRENDLE-CAMPBELL ENTERPRISES, INC.

1800 Stroh Building Detroit 26, Michigsn
204
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olumbia

N A compre-

hensive volume
such as this,
there are many
subjects that can
properly be dis-
cussed; but rath-
er than try to
cover the entire
field, I feel that
the best contri-
bution I can
make is to discuss one subject spe-
cifically. And I have chosen Televi-
sion Costs.

There is an impression that televi-
sion costs are very high.

Very high in relation to what?
Radio? Newspapers? Magazines?
High in relation to a force of sales-
man making door to door sales calls?

Is a full page ad, say, in Life mag-
azine, in four colors, a terribly high
cost advertisement simply because
the outlay is larger than the same
page produced in black and white?
The outlay is greater for color be-
cause the results justify the more ex-
pensive production treatment than
mere black and white.

°

FRANK STANTON
President

The same is obviously true of tele-
vision. Television cannot and should
not be compared to any other single
advertising medium. The compli-
cated and costly process which re-
produces a moving image on a screen
right in a man’s living room is a
brand new entry into the field of
sales and advertising. Because of the
characteristics inherent in it, there
cannot be a direct comparison with
radio—which appeals to the ear; nor
with newspapers whaose memory-
jogging printed word also is simply
one other characteristic provided by
television; nor magazines whose
scope and eye appeal characteristics
are also present to an even greater
degree in TV.

In other words, TV is combining
all the advertising values of all other
media—plus certain effects com-
pletely unique to television alone.

Let’s consider a single advertiser
in television.

The Lincoln-Mercury dealers spon-
sor Columbia’s Toast Of The Town.
Through this program, the Lincoln-
Mercury people gain the effect of
the most ideal car salesman imagin-

265
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able making close to 4 million calls
on family buying units in 30 or 40
different cities. Each of the nearly 4
million persons who willingly and
voluntarily invite this salesman into
their home each week is exposed to
several demonstrations and sales
talks of the Lincoln-Mercury cars
under the best selling conditions.

That is what this advertiser is
buying when paying the supposedly
high cost of television. To be exact,
it costs this sponsor about $4.00 to
make a thousand of these hard-hit-
ting demonstrations. Or about s
cent per demonstration.

°

Do people remember what they
see on television and do they act on
it?

This same sponsor who pays only
V2 cent each week to show off his car
to a prospect has found out such re-
sults as this:

A number of the most promi-
nent New York dealers report
that over 90 per cent of the per-
sons who visited showrooms on
a particular night did so because
they were motivated by Toast
Of The Town—on CBS-TV.

Television is a salesman making
very effective calls on as many per-
sons as the sponsor needs—at any
time of the week he wishes. And in-
stead of being costly—the medium
offers its characteristics in almost
every case at less than 1 cent per
sales demonstration.

That is what the relatively large
initial outlay is for in television—
not the concepts which advertisers
are accustomed to after years of us-
ing other established media, and in
consequence, not the cost concept
which advertisers are accustomed to.

But, television doesn’t demand
even high initial outlay. CBS-TV
has programs in which the adver-
tiser pays out as little as $1,000 per
week and still makes his effective
sales calls at less than 1 cent per
thousand persons. In TV they are
paying for unique results.

Last year may well be pointed to
as the year of highest cost. In 1950,
and in subsequent years, most indi-
cations point to a lowering of tele-
vision budget necessities, when
viewed in the light of cost per thou-
sand and sales effectiveness.

www . americanradiohistorv.com
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COLUMBIA

Broadecasting System. Ine.

Executives and Staff

485 Madison Avenue, New York 22, N, Y.
Telephone: PLaza 5-2000

Registered Telegraphic Address—COLUMBIA NEW YORK

BOARD OF DIRECTORS

Prescott S. Bush Isaac D. Levy Samuel Paley Dorsey Richardson

Ralph F. Colin Leon Levy William S. Paley Frank Stanton

). A. W. lglehart Edward R. Murrow Joseph H. Ream Edward Wallerstein
General Counsel. ............... .. Rosenman, Goldmark, Colin & Kaye.

Officers

William S. Paley. . ... .. Chairman of the Board Howard L. Hausman

Frank Stanton ... .................. President Vice President in Charge of Personnel Relations

Joseph H. Ream...... Executive Vice President Arthur Hull Hayes

V. P. in Charge of San Francisco Office
William B. Lodge
Vice President in Charge of General Enginering
Hubbell Robinson, Jr.
Vice President in Charge of Network Programs
James M. Seward. ... Vice President in Charge of
Business Affairs, Network Programs
J. Kelly Smith
V. P. in Charge of Station Administration
Frank Falknor
Vice President in Charge of Program Operations
Julius F. Brauner. Secretary and General Attorney

Adrian Murphy
Vice President and General Executive
Howard S. Meighan
Vice President and General Executive
Lawrence W. Lowman
Vice President and General Executive
J. L. Van Volkenburg
Vice President in Charge of Network Sales
H. V. Akerberg
Vice President in Charge of Station Relations

H. Leslie Atlass
Vice President in Charge of Central Division

S R.Dean... .................... Treasurer

Earl H. Gammons - .
Vice President in Charge of Washington Office William J. Flynn........... Assistant Treasurer
William C. Gittinger Arthur S, Padgett. ... . ....... General Auditor
Vice President & Asst. to the President Edward Saxe ................. .. ... Controller

DEPARTMENTS AND DIVISIONS

Accounting Department Operations Department
S.R. Dean.......... Treasurer and Comptroller
William J. Flynn........... Assistant Treasurer Fra'?k Falk"!°" ) )
L. C. Merrick............ Assistant Comptroller Vice President in Charge of Program Operations
Norman C. Hadley.......... Chief Accountant Gilson Gray............. Director of Operations
Auditing and Tax Departmemt R. L. Hopkins. .. ... Manager of Set Construction
Arthur S, Padgett... ... ....General Auditor James C. Shattuck....... ... Director of Editing
Norman DuFrane. ... .......... Chief Auditor John E. Forsander. ... ... .. ... Purchasing Agent

268
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Albert H. Bryant

Mgr., Transportation, Mail. File, Mimeograph
Julius Mattfeld. ... ... Director of Music Library
Horace Guillotte. .. Mgr. of Network Operations

Lucile Singleton. . Director of Vocal Auditions and
Manager of Record and Script Library

Davidson Vorhes. .. ... Manager of Sound Effects
Laurette Banks...... Manager of Ticket Division
W. C. Harrington. . Manager, Copyright Division
Harriet Hess...... Supervisor of Program Typing
Emily Scheiner...... ..., Supervisor of Ediphone
Henry Grossman. . .Dir. of Plant and Construction
Hugh Cowan... ... .. Assistant to Mr. Grossman
R. G. Thompson...... Mgr., Network Technical

Operations and Chief Engineering of WCBS
Paul Wittling. .. .. Mgr. TV Technical Operations
Walter Pierson. ...Manager, Building Operations
A H. Peterson........ ....... Traftic Manager
Richard Redmond. . ... Director of TV Operations

Business Affairs Department

James M. Seward..Vice President in Charge of
Business Affairs, Network Programs

I. S. Becker
Director of Business Affairs, Network Programs

William J. Bratter....... .. . Assistant Director
Merritt Coleman.......... ... Assistant Director
Robert Ray..... Director of Network Scheduling

Janice O'Connell. .Supervisor, Literary Clearance
and New Program ldeas

Kenneth L. Yourd..Director of Business Affairs,
Network Programs, Hollywood

Martin Leeds......... ...... Associate Director

General Engineering
Department

William B. Lodge. . V.P. Chg. of Gen. Engineering
A. B. Chamberlain..... .. ... . Chief Engineer
H. A, Chinn... . . ... Chief Audio-Video Engineer
JoW. Wright. ... Chief Radio Engineer

Engineering Rescarch and
Development Bepartment

Peter C. Goldmark
Director of Engineering Research and Devel-

opment
John W. Christensen. .. .. .. .. Chief Engineer
John Martin....... ... ... Executive Assistant

Legal Department

Julius F. Brauner
Secretary and General Attorney

Kenneth L. Yourd............ Senior Attorney

269

Network Sales Department

J. L. Van Volkenburg
V.P. in Charge of Network Sales

Jehn J. Karol. .. .. . Sales Manager
William J. Fagan...... Administrative Manager
Allyn Jay Marsh. .. .. ... Assistant Sales Manager
Thomas D. Connolly. .. .. Manager Program Sales
Charles E. Midgley, Jr.....Sales Service Manager
T. P. Maguire...... Assistant Sales Service Mgr.

Chicago Office Network Sales,
410 North Michigan Avenue
Wendell Campbell........... Western Manager
Dudley Faust...............Assistant Manager

Detroit Office Network Sales
Fisher Building

Joseph Spadea

Personal Relations
Department

Howard L. Hausman.V.P, Chg. Personnel Relations
Charles Burt............... Personnel Manager
Robert Kalaidjian...... ... Employment Manager
Dr. Jack Nelson. ... ... Director Medical Office

Program Department

Hubbell Robinson, Jr.
Vice President in Charge of Network Programs

Harry Ackerman
Dir. of Network Programs, Hollywood

Robert Heller........ N. Y. Director of Programs

Guy Della Cioppa
Associate Dir. of Network Programs, Hollywood

Gerald Maulsby....... .. Manager of Broadcasts

Lester Gottlieb
Director of Popular Music and Talent Scout

James H. Fassett...... Director of Serious Music
Marjorie Morrow............. Casting Director

Public Affairs

Sig Mickelson........ Director of Public Affairs
Edward R. Murrow. . .Counselor on Public Affairs
Werner Michel. .Dir. of Production, Public Affairs

George Crothers. .. .. Dir. of Religious Broadcasts
Helen Sioussat.............. Director of Talks
Leon Levine. ... Director of Discussion Broadcasts

Lewis Shollenberger
Dir. of Talks and Special Events, Wash., D. C.

Sam Abelow....... Assistant, Documentary Unit
Edmund Chester............. Director of News
Wells Church ....... ... ..... Editor-in-Chief

Theodore F. Koop
Dir. of News and Public Affairs, Washington

www . americanradiohistorv.com
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Henry Wefing. .. .. Asst, Dir. of News Broadcasts
Walter L. Barber. .. .. Director of Sports Division
John Derr......... Associate Director of Sports

Press Information

George Crandall. .. Director of Press Information
Michael J. Foster. ..

Michael Boscia. ..

....... Assistant Director
...... Executive Assistant

Harry Warner........ .. Manager of Operations
Walter Seigal. .. .. Mgr. of Photographic Division
Anne Harding. . ... Manager of Service Division
Dorothy Leffler. . .Manager of Magazine Division

Harry Feeney............... Trade News Editor

Radio Sales, Radio and TV
Stations’ Rep.

Cart Burkland..... .. ... General Sales Manager
H. A. Carlborg. .Eastern Sales Manager, New York
George Dunham . Eastern Television Sales Manager
Sam Digges......... TV Sales Manager, Chicago
Gordon F. Hayes. .. . AM Sales Manager, Chicago

H. H. Holtshouser
Sales

Edwin Buckalew
AM-TV Sales Manager, San Francisco

Richard Elpers
AM-TV Sales Manager, Los Angeles

Ralph Patt. ... .. AM-TV Sales Manager, Detroit

Manager (AM), Memphis

Resecarch Department

Oscar Katz............ . .Director of Research
Harper Carraine. ........... Asst. Dir. Research
Edward Reeve. . ..... Research Projects Manager

Reference Department

William C. Ackerman
Director of Reterence Department

Agnes Law .. ... ... ... ... ... Librarian

Sales Promeotion and
Advertising Department

Louis Hausman. . ... ... Dir. Sls. Prom. & Adv.

William Golden ... ..

John P Towden. .

Charles Oppenheim
Manager of Program Promotion

... .Associate Director
... ... General Manage

Station Administration

Department
J. Kelly Smith
V.P. in Charge ot Station Administration
Edward DeGray... ... Asst. to the Vice President
James V. Melick. ... ... .. Executive Assistant

Station Relations
Department

Herbert V. Akerberg
Vice President in Charge of Station Relations
William A. Schudt, Jr.
Director of Station Relations

Edward E. Hall. ... ... Eastern Division Manager

Housewives®’ Proteetive
League Productions

Fletcher Wiley ......... .... General Manager
Edward W. Wood. . ....... .. ..Sales Manager

Television Departinent

Hubbell Robinson, Jr.
Vice President in Charge of Network Programs

Richard J. Redmond. . . .. Dir. General Operations
Charles M. Underhill. . . Director of TV Programs
Jerome Danzig. ... ... Associate Dir. of Programs

Worthington C. Miner
Mgr. of Television Program Development

David Sutton. .. ..... .. Television Sales Manager

George L. Moskovics
Manager of Television Sales Development

Edmund Chester. ...... . ... Director of News
Robert Bendick..... .. Director of Special Events
Eleanor Kilgallen. . ... ... ... .. Casting Director
John DeMott. ... .. .. ... .. Production Manager
Robert Wood. .. .. .. ... .. .. . Tratfic Manager
Arthur E. Duram.. ... Market Research Counsel

Paul Wittlig. ... . .Mgr. of Technical Operations

COLUMBIA BROADCASTING SYSTEM

Standard Stations:

WCCO, Minneapolis

WBBM-FM, Chicago

KMOX, St. Louis WEE!, Boston WCBS-FM, New York

KNX, Los Angeles KCBS, San Francisco WEEI-FM, Boston

WBBM, Chicago FM Stations: TV Station:

WCBS, New York KNX-FM, Los Angeles CBS-TV, New York
270
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utual

‘HE year just
past has af-
forded broad-
casters their first
real insight into
the probable fu-
ture of this now

dual industry:

FRANK WHITE radio and televi-
President sion. Earlier
prophets had

found in their

crystal balls the vision of one all-
powerful telecasting medium and
the attendant death of sound broad-
casting within three to five years. The
industry experience during these 12
months of 1949, however, has given a
perspective to the picture which has
caused most of these same prophets
to temper their rather grim and glib
predictions. Industry statisticians
now point to a few pertinent figures
to indicate the realitics: that tele-
vision homes in the United States
number some 3 million while radio
homes total close to 40 million; that
even during this period of television's
amazing progress, the number of
new radio homes has outstripped
television better than thres to onec;
that, with all the 1949 emphasis on
television, the country's set manu-
facturers produced three radio re-
ceivers for every video set.

As 1950 begins, we get a similar
perspective on the transmitting end
of radio and television. It is gen-
erally agreed that, for the next sev-
eral years at least, television will be
concentrated in the larger cities. By
the end of 1950 or perhaps 1951, net-
work TV will be available to about
half the country’s homes. But it will
take a long, long time to reach the
other half. Because the populalions
of hundreds of towns and cities are
not large enough to support a local
television station, radio will still be
their main source of entertainment
and information. This is a factor of
special significance to the Mutual
Broadcasting System because more
than 300 of our 520 stations are the
only network voice in town.

A glance at the history of adver-
tising in America gives us a stiil
broader perspective on the so-called
battle between radio and television.
No major communications medium
has ever been destroyed by another.

271
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Newspapers did not kill the bill-
boards, nor magazines the news-
papers. Motion pictures and phono-
graph recordings thrived together;
radio itself has far from bankrupted
any of its predccessors. And now
television? The older media will have
to move over, as they have done be-
fore, but they will retain their roles
in the nation’s expanding economy.

This does not imply that there will
be no competition between radio and
television. Of coursa there will be—
al times for the same audience and
for the same advertising dollar. But
we at Mutual have a continuing
faith in the future of radio—a faith
fortified by a constructive program
to cope with the changing patterns
of the industry.

ystem

Mutual has always been a different
kind of network. Throughout 1950
and the years ahead, we plan to
stress and emphasize these differ-
ences. They contribute heavily to
Mutual’s strength and we plan to
make the most of them. They add up
to a plus in dollars for the Mutual
advertiser, a broader and yet more
intimate service to our listeners.

°

Mutual's second difference comple-
ments the first. Here — and on no
other network — the advertiser can,
at no extra cost, tell his customers
where to buy what he is selling, as
well as why. The Mutual plan of free
cut-ins provides localized messages
identifying dealers in each station-
town by name and address.

°

The third difference is the maxi-
mum flexibility of Mutual’s facilities.
Advertisers are finding it increas-
ingly important to adapt their radio
coverage more closely to their indi-
vidual marketing patterns but con-

ventional network lineups rarely
conform to sales geography.
Mutual's fourth difference: the

highest per dollar return in all net-
work radio.

The fifth point of difference: Mu-
tual offers the lowest costs, hook-up
oy hook-up. ot all the networks. Our
latest rate-card makes it possible
for an advertiser to buy the proven
benefils of coast-to-coast radio
and still save enough to explore the
high promise of television, too,

www americanradiohistorv com


www.americanradiohistory.com

MUTUAL [BR0OMND

e — l
| R S
(™
| i o @
“ENAL
BEeDgg ®3tarn O¥ENAIC g |
4COMma SPOrane® y OLP b aygry GEAT Fag@ I | .
Ot rinpy, K | |
gy WALACE®
CHENALS .
SNy ®Taxiua N —/_—_'(
PRI -
LIESTY WAL ey e
N RG]

®ivine

LRETEr

L]
®ain;, Onanrayoy
vt
OC4lti0g o unat r
Toin aiiyg
EETN 600k rimes, (el ® !
UREc, — .
@001 0Coine
®chco ® T anr cury
Dinviow
“AResug e
T e ®ia ® e
“Camtnroe @ract
\K ®10ck10m, ot
®an 5, =
L rmancisco
Suecry o b S ’ .
LESIeTS -
= !
EC S stivcone | s e
O1utarevigy 5 viGase
\ e o e
07450 50,5,

fanrse
'hmsu“o
o

O5an 1 OB

PPN

ARt
e @SAN BLRnAPOIG

$105 anciigs

OSANe any

\

L LZPrs

& Cinreog
AN DiECo

LRSI

ot

L R o

NETWORK FACILITIES \
;\S OF JAN. 135, 1950

www americanradiohistorv com


www.americanradiohistory.com

TUNG SYSTEM

n
/

e

g

/ B
» / \r//’w\_ P

oartes 128
\ ._\,,,‘..No' ,,ww 450

yar i a0E%0
LR
ovit

1 a8
FEIEN
.\— A k (Ame® l.uo f
oy L e i

wane o‘( g it

Nm(‘ Lo o :

%.‘.\ .

v

aw‘ ,\w

N\\’.Od. Dm(\
i 2oy -9

FORT
AETHE BLA w7t

www americanradiohistorv com


www.americanradiohistory.com

MUTUAL
Broadeasting System

Ixecutives and Staf]

1440 Broadway, New York 18, N. Y.
Phone, PEnnsylvania 6-9600

Executive Personnel

Board of Directors

Theodore C. Streibert. ... ... . WOR, Chairman
Thomas O'Neil. .. . Yankee Network, Vice-Chmn.

E. M. Antrim . ... ... ... .. WGN

Willet H. Brown. ... ... .. ... ... .. Don Lee

J. E. Campeau.... ... ... ... ... CKLW, Detroit

Benedict Gimbel, Jr. ... ... ... WIP, Philadelphia
Officers

Frank White ....... ... .. ... . ..., President

E.M. Antrim ... ... ... .. Chicago, Secretary

James E. Wallen New York, Treasurer
William H. Fineshriber, Jr.. . V.P. in Chg. of Prog.
Adolph N. Hult. . = Vice-Pres. in Chg. of Sales

Robert A. Schmid. Vice-Pres. in Charge of Adv,,
Planning & Research

A. A, Schechter
Vice-Pres. in Chg. of News, Spec. Events & Press

E. M. Johnson, Vice-Pres.
in Chg. of Sta. Rela. & Engineering

Legal Counsel

Louis C. Caldwell, Keith Masters,
Andrew C. Hamilton. .. .of Kirkland, Fleming,
Green, Martin and Ellis, Washington, D. C.,
and Chicago.

Leo Lauterstein and David Brown. .. .. New York
Elisha Goldfarb .. ... ... .. ... . MBS Counsel
Esterly Chase Page Wash., Eng. Consultant

274

J. R. Poppele ..
Frank Schreiber ... . .
Linus Travers

Lewis Allen Weiss. .
Frank K. White. .. ..

Departments and Bivisions

EXECUTIVE OFFICERS

Frank K. White
James E. Wallen.Treas., Controller & Asst. Secty.

.................... President

Office Management

James E. Wallen
Beatrice M. Marschner ..
Ruth Hendler

Gaile Dody
Sigrid Ramberg

........ .....Ottice Manager
.. Personnel Director
...... Purchasing Agent
........ Supervisor of Central Steno.

...Supervisor of File & Reception

Program Department

William H. Fineshriber, Jr.
Vice-Pres. & Dir, ot Programs

Adolph Opfinger ..... ... Asst. Program Director
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Eleanor Pearlson ..... ... Administrative Asst.
Harold Wagner. . . .. Mgr. of Program Operations
B. J. Hauser ... ..
Sally Raynor
Herbert Rice Director of Production

Rocco L. Tito. .. ... .. .. Ass’t Dir. of Production

...... Dir. of Co-Op Program
.. .Asst. Director of Co-Op Program

Edwin Otis. ... .. .. Commercial

Dorothy Kemble
Dir. of Continuity Acceptance & Religious &
Educational Programs,

Program Supvr.

Marion Lennox
Asst. Dir. of Continuity Acceptance

Isabel S. Bisini. . Asst. Dir. of Religious Programs
Ada Lusardi

John Newhouse, Hugo Seiler
Night Program Supervisors

...... Supervisor of Program Traffic

Idella Grandlay Day Program Supervisor

News, Special Events
and Press

A. A Schechter........ ... ... . Vice-President
Milton Burgh .. ......... ... .. Director of News
Arthur Feldman. .. ... Director of Special Events
Paul Jonas. .. .Dir. of Sports & Music Clearance
James E. O'Bryon. ... ... .... Director of Publicity
Francis X. Zuzulo. ... . Asst. Director of Publicity
Robert Wilson.. ... ... .. .. Exploitation Manager
John Skinner ....... .. ... ... . Editor-In-Chief
Harold Gold. . ....... ... . Broadcast News Editor
Maria Caterine... ... Photo and Fashion Editor
Harold Algus.. ... .. Syndicate Contact & Writer

Station Relations &

Enginecring
E. M. Johnson.. ... ... ... ... Vice-President
Charles Godwin.... . Southern Mgr.-Station Rel.
Robert Carpenter...... Eastern Mgr.-Station Rel.
Roy Danish.......... Western Mgr.-Station Rel
Ruth Jaffe......... Supervisor of Station Traffic

Robert O’'Connor...Mgr. of Station Information
Leslie Learned...... Chief of Engineering Tratfic
James Chapman. .. .Supt. of Engineering Traffic
Margaret Riordan. .Sup. of Wire Communications
Lewis Tower........... Chief Facilities Engineer

Margaret Maloney. ... . . .. Telephone Supervisor
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Advertising, Planning and

Rescarch
Robert A, Schmid. . ........... .. Vice-President
Harold Coulter. ... ... ... . Director of Promotion
James Tyler.. . ... ... Manager of Adv. & Prom.
William Fairbanks. Mgr. Presentations & Planning
Richard Putt. ... ... . ... .. Director of Research
Paul Benson... ... ... Asst. Director of Research
F. Carleton McVarish....Mgr. of Audience Prom.
Arnold Roston. . ..... ... ... ... Art Director
Winifred Hall. ... ... ... . Production Supervisor

Sales Department

Adolf N. Hult ... .. ... ... .. Vice-President
Sidney P, Allen.................. Asst. to V.P.
D. R. Buckham... ... .. .. Eastern Sales Manager
Alma Graef. .. ... ... .. Manager of Sales Service
Torrence Danley. ... ... Manager of Sales Traffic
Minnie Antrim.. . ... . ... Service Representative
Eda Purcell. ... .. ... ... .. Manager of Contract

Acconnting Department

George Ruppel. .. ... ... ... Assistant Controller
.................. Auditor
............. Budget Director

Richard Groome. . ..
George Westby. .

Madeline Pellinger. .. .. . Supervisor of Affidavit

Chicago Staff

Carroll Marts. . ............... .. Sales Manager
Dorothy Reynolds. ... Midwest Sales Service Mgr.
Myrtle Goulet. .. Otfice Mgr. & Program Traffic
George Merro........ .. Dir of Prom. & Publicity

Washington Staff

Hollis Seavey.. Washington Program Coordinator

Wiltiam Hillman. ... ... ... Presidential Corres.

Philadelphia Siaff

Howard Cann. .. Philadelphia Sales Representative

Hollvwood Staff

Ned Tollinger. ................. Program Mgr.
Harriet Crouse. .. ............... Publicity Dir.
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Key Station of the
Radio Network of Arizona.

KOQOOL, Phoenix
KCKY, Coolidge
KOPO, Tucson

Covering 75% of the popula-
Yion of Arizona‘s richest area.

lever. Unique Precaatien

tter Programming

uperier Merchandising

o

AGGRESSIVE MANAGEMENT!
wund

A loeyal, responsive sudience

that? snavaily spends more than
MALF A BILLION DCQLLARS

in KOOL's retail area

Arizonas FIRST Station
5,000 WATYS DAY AMD NIGHT - 960 KCs

-

NATIONAL REPRESENTATIVES . . (B2 6§ & & 2. Nollingberry Co.
NEW TORX o CHICAZD « LOS ANGELES - SAR FRARLOSCO o ATLANTA
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ADIO broad-
casting
reached new ec-
onomic levels in
1949, and during
the past year tel-
evision has made
unprecedented
advances along-
side the older art
of sound. The
prospects for
these two broadcast services in 1950
are bright. As entertainment me-
dia, they will continue to serve the
American public well. As advertis-
ing media, they complement each
other. Only by using radio and tele-
vision can the advertiser reach all of
the people of the United States—
something he cannot do by the use of
any other medium.

The very growth of television is a
challenge to radio to make the most
of its capacities and to realize fully
its great potential.

This growth will continue at an
increasing pace. The number of tele-
vision receivers in the hands of the
public will grow by leaps and bounds
and television facilities will also ex-
pand. At the beginning of 1949, NBC
had an interconnected television net-
work of only seven stations on the
East Coast. By December 1, the NBC
interconnected network had in-
creased to twenty-six stations which,
together with twenty-seven non-in-
terconnected stations, brought NBC
service to thirty-two states — and
to an area containing upwards of 60
per cent of the nation’s population.
[ ]

J. H. McCONNELL
President

Televicion will also grow in pro-
gram skills and production know-
how. At NBC, television is now “on
its own,” with its own studios, en-
gineers, newsmen, talent scouts, sales
force and financial set up. It will de-
velop new sales patterns and will
sell billions of dollars worth of goods
and services. And ultimately tele-
vision will be profitable, with several
video broadcasters already reporting
a small profit from operations.

Radio, however, will continue as a
great force of entertainment for
people of all ages, with basic ad-
vantages as an advertising medium.

Radio covers all markets. It can
reach over 94 per cent of the families

ational Broadcasting ompany

in this country and there are an ad-
ditional twenty million sets in cars,
out of doors and in public places.
Radio has been getting bigger, with
more than five million families added
to the radio population in the last
three years. It is the most economical
of all media, and a better buy than
ever before. In the past ten years,
the NBC network cost-per-thousand
has decreased 23 per cent, while dur-
ing the same period daily news-
papers have increased 7 per cent,
and one of the largest weekly maga-
zines has increased 17 per cent in
cost-per-thousand.

With these advantages, radio has
nothing to fear so long as it makes
the most of its opportunities. It will
always have a substantial audience
if it is alert in meeting the public’s
requirements for entertainment and
information. With such a mass audi-
ence, radio will continue to enjoy ad-
vertising support. But it cannot hide
its light under a bushel. Radio must
tell the advertisers of America its
full story—and it must develop new
merchandising and sales techniques
to meet changing requirements.

As long as radio faces its challenge
and does a real job, it will not be
displaced by any other medium of
entertainment or advertising. Radio
itself did not replace older advertis-
ing media, but stimulated them to
greater growth. Between 1928 and
1948, while radio established itself
as a basic advertising medium, the
national advertising revenues of
magazines and newspapers increased
by over $400,000,000. The telegraph
was not banished by the telephone;
wireless has not eliminated the
cables; the phonograph was not
killed by radio; and the movies did
not destroy the theatre.

As a new and dynamic medium,
television itself will create new de-
mands for goods, with greater busi-
ness volumes and increased sales
opportunities. Radio has an oppor-
tunity for a larger scope of service in
1950 and it will realize that oppor-
tunity. Teamed, it will do an un-
paralleled job for the American
economy.
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——————
NATIONAL

Broadeasting Company

30 Rockefeller Plaza 20, New Y ork City
(Telephone number, Clrcle 7-8500)
Registered Telegraphic Address
NATBROCAST NEW YORK

BOARD OF DIRECTORS

Niles Trammell, Chairman of the Board

Arthur E. Braun Frank M. Folsom Joseph H. McConnell
John T. Cahill George L. Harrison Edward F. McGrady
Charles R. Denny Harry C. Ingles Edward J. Nally
Gano Dunn Charles B. Jolliffe Brig. Gen. David Sarnoft
Officers
Niles Trammell. .. ... .. Chairman of the Board 0. B. Hanson... ... .. ... ... .. Yice President
Joseph H. McConnell. ... .. ... .. . .. President William S. Hedges............. Vice President
Charles R. Denny..... Executive Vice President Gustav B, Margraf. .. . Vice President & General
Harry C. Kopf. ... . Administrative Vice President Attorney
Edward Madden. . ... .. .. ... ... Asst. to Pres. John F. Royal ... - Vice President
Sylvester Weaver ... ... .. ... . Yice President Frank M. Russell.............. Vice President
John H. MacDonald. . . . Administrative Vice I. E. Showerman. ... ... ... .. .. Yice President
President Victor T. Norton. .. ... ... ... .. Yice President
Sidney N. Stotz. . Administrative Vice President H F. McKeon. .. ... ... ... ....... Controller
William Brooks............. ... Yice President R. J. Teichner. . Treasurer & Assistant Secretary
Sydney Eiges................ ... Vice President Lewis MacConnach. ... ... ... ... Secretary
Charles P. Hammond. .. ... .. . Vice President Wayne Mason. .. .........  Assistant Secretary

DEPARTMENTS AND DIVISIONS

Executive Officers Advertising and Prometion

Joseph H. McConnell. .. ........ ... .. President James Nelson. . Director Advtg. & Prom. for TV
Charles P. Hammond

Charles R. Denny. ... Executive Vice President r .
John H. McDonald . . Administrative Vice President Director Advtg. & Prom. for Radio
in Charge of Finance Budget
William_ Hedges. .Vice President in Charge of John Tiedeman . ’ ...... Budget Officer
Planning and Development
John A. Royal....... ....... ... Vice President Continuity Acceptance
David C. Adams. .. .. Assistant to the Executive Department
Yice President Stockton Helffrich. .................. Manager
George McGovern. .. ... . ... . ... Rate Specialist Controllers Department
Albert Walker.. ... ...... Executive Assistant
- . . i . Harry F. McKeon.... ... .. ....... .. Controller
William Burke Miller. . Night Executive Officer Harold M. Kelly... . .. .. .. Assistant Controller
James Gaines. .. Dir. of Owned & Oper. Stations Hugh R. McGeachie. ... ... Assistant Controller
280
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Engineering Department
0. B. Hanson. . Vice President and Chief Engineer

George McElrath. .. ... Director of Engineering
Operations

William A. Clarke. .. ... Administrative Assistant

Joseph D'Agostino. ........... Liaison Engineer

Raymond F. Guy......... ... Manager, Radio and
Allocations Engineering

George N. Nixon. ... ..... Manager, Engineering

Development
Chester A. Rackey..Manager, Audio and Video
Engineering
Thomas H. Phelan..New York Division Engineer
James Wood. .. Manager of Technical Services

General Service Department

Edward M. Lowell..... ... .. ... .. .. Director

Walter E. Giebelhaus. ... . . Manager of Building
Maintenance Division

Helen Davis. .. .. ... Manager of Office Services
Division

Guest Relations

Peter M. Tintle........ .. ... ... ... Manager

Joseph Phillips. . Assistant Manager in Charge of
Reception Division

Alton Porter. Assistant Manager in Charge of
Tours Division

James Van Gaasbeck..... Assistant Manager in
Charge of Ticket Division

Legal Department

Gustav B, Margraf. Vice President & General
Attorney

Robert P. Myers. ... Assistant General Attorney

Thomas E. Ervin. ... Assistant General Attorney

George H. Halbert. ...... ... .. Senior Attorney
John V. Shute. ... ... ... .. ... Senior Attorney
John P. King. ... ... ... ... .. .. . .. Attorney
Paul B. Lynch ... .. .. ... ... ... .. Attorney
Cahill, Gordon, Zachry & Reindel . ... Counsel

{(New York & Washington)

National Spot Sales

Department
James V. McConnell. ... .. .. ... . ... Director
John de Russy............ . .. .. ... Manager
Jacob Evans..... ... .. ... Promotion Manager

Network Sales Department

Harry C. Kopf........... V.P. for Sound Bcstg.
George Frey.......... .. ... .. Dir. of TV Sales
Walter Scott. ... ... Eastern Sales Mgr. for Radio
Ed Hitz........ ... Eastern Sales Mgr. for TV
Sackett Miles. .. Mgr. Sales & Service for Radio
Frank Reed...... .. Mgr. Sales & Service for TV

News and Special Events
Department

William F. Brooks. Vice President in Charge Radio

Francis C. McCall. .Director of News & Special
Events

Adolph J. Schneider. .Director of TV News &
Special Events

Joseph O. Meyers. .Manager of Radio Operations
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International Division

Cal Abraham. Station Liaison & Public Relations
Director

Personnel Depariment

Ernest de la Ossa................... Director

Theodore Thompson. ................ Manager

Edmund Souhami. Labor Relations Assistant to
the Director

Doris Ann........ . .. ..Employment Manager

Donald Bogert. ... .. Employee Service Manager

William Rodin. .. Records & Research Manager

Press Department

Sydney Eiges........ Vice President in Charge
Joset Dine....... .. ... ... .. ... ... ... Director
Sam Kaufman... .. .. Special Services Manager
Allan Kalmus. . ... ...... ... Tele. Manager
Michael Dann. ... ... ... .. ... .. Trade Editor
Leo Hershdorfer. ... . .. Feature & Copy Editor
Leonard Meyers. ...... . ......... Music Editor
Sidney Desfor...... . .......... ... Photo Editor
Don Bishop.......... ........ Magazine Editor
Ursala Halloran. ... ... ... ...... Column Editor
Anita Barnard . ... ... .. .. .. ... .. Information

Program Department
Thomas C. McCray. .National Program Director
Arch Robb................ Operations Manager
Leslie Harris. . .Assistant National Program Dir.
Mitchell Benson..Administrative Assistant; Co-

ordinator of New Package Programs

Mary Cooper. ... .. Supervisor of Booking Office
Allin Robinson. ... ... Night Program Manager
Patrick J. Kelly. .. . .. Manager of Announcers
Samuel Chotzinoff. . . ... General Music Director
James Kovach...... . .. Manager Production Div.
Richard McDonagh. .. ... . ... Executive Producer
Joel Hammil. ... .. . Manager, Literary Rights &
Material Review
Bill Stern.... ............. Director of Sports

Frederick Knopfke... .Manager of Sound Effects

Wade Arnold. . Assistant to the Program Director
in Charge of Special Programs

Van Woodward. .. .. ... ... . Mgr. Script Div.

Public Affairs and Education
Department
Sterling Fisher. ...... ... .. .. ... .. Manager
Doris Corwith. .. .Director of Talks & Religious
Broadcasts
Margaret Cuthbert .. Director of Public Affairs
Jane T. Wagner. ... .. .. Director of Education

Radio Recording Department
Charles G. Hicks... Comm. Recording Sales Mgr.

Research Department
Hugh M. Beville, Jr.. ... . .... ... . ... Director
Barry T. Rumple. .. . ... .. ... .. ... Manager

Stations Departments
Easton C. Woolley. . . .Dir. Sta. Rel. for Radio

Sheldon Hickox.. ... .. ... Dir. Sta. Rel. for TV
Trakfic Department
Harry A. Woodman. ... ... ... .. .. .. Manager
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Television Department
Sylvester L. Weaver. Vice President in Chg. of
Television
OPERATIONS
Carleton D. Smith_ . Director of TV Operations

John T. Williams.  Asst. to the Director of TV
Operations

Fred Shawn. ... .. . .. _Manager of Operations

J. Robert Myers. .. ....... ... ... TV Controller

Les.ie C. Vaughan. . TV Cost & Billing Manager

Joseph Berhalter. ... ... .. .. TV Budget Officer

Neil Knox. .. .. TV Personnel Supervisor

Russ Johnston. .. ... Director of Film Operations

N. Ray Kelly.  Assistant Director of Film Division

Robert E. Shelby.. .Director of TV Engineering
Operations

F. A. Wankel. Asst. Director of TV Engineering
Operations

Reid R. Davis......... TV Operations Supervisor

PRODUCTION
Frederic W. White. .. .. . Director of Production

Fred Coe.Manager of New Program Development

Carl Stanton . .Talent & Program Procurement
Manager

Robert W. Sarnoff. . .. .. .. Program Sales Mgr.

Transportation Department

Marie F. Dolan. ... .. ... .. .. .. .. .. Manager
Treasnrers Department
Rudolph J. Teichner. ... ... ..... .. Treasurer

William A Williams. . Assistant to the Treasurer
William D. Bloxham. . ..... ... Purchasing Agent

Owned & Operated Stations

James M. Gaines. .. . Director of Owned and
Operated Stations

Hamilton Shea .. ... ... ... ... ... . ... Controller

WNBC, WNBC-FM, WNBT
l)epnrtment
Thomas B. McFadden. .. .. Manager of WNBC,
WNBC-FM, WNBT
Donald A. Norman. . .... . ... Assistant Manager
Harvey J. Gannon. .. Program Manager, WNBC,

WNBC-FM
John H. Reber. ... ... . Program Manager, WNBT
John C. Warren. .. ... ... .. ... .. Sales Manager
Joseph Goodfellow. .. .. . ... . Account Executive
William Rich. .. ... .. .. .. Account Executive

Murry Harris. . Advertising & Promotion Manager
Richard Stahlberger. . .. Assistant Advertising &
Promotion Manager

George Stevens. ... ... . ... Sales Tratfic Director
Earl Harder. .. ... ... .. Manager of AM Traftic
Catherine Formickella. .. .Manager of TV Traffic

Jay Heitin. ... .. News Cr Specml Events Manager
Schuyler Chapm . _Press Manager
Thomas Page. ... .... .. ... ... Farm Director

Clay Daniel. ... ..... .. ... Production Manager
Marjorie Hutchison. .. .. . Business Manager
Raymond C. Johnson. ... ... .. Promotion Writer

Winifred Schaefer.
Managers

Assistant to News & Press

Stations Owned and Operated by the
NATIONAL BROADCASTING COMPANY

WNBC, WNBC-FM New York . ... ... ..
WMAQ, WMAQ-FM  Chicago

WRC, WRC-FM Washington

WTAM, WTAM-FM  Cleveland ... . ... ... . .. .
KNBC, KNBC-FM San Francisco

KOA, KOA-FM Denver ... ... ....
WNBT New York (Television)
WNBW Washington (Television!
WNBK Cleveland (Television)
WNBQ Chicago (Television)
KNBH Hollywood {Television)

NBC
NBC
NBC
NBC
NBC
NBC

NBC
NBC
NBC
NBC
NBC

and
and
and
and
and
and

operated
operated
operated
operated
operated
operated

and
and
and
and
and

operated
operated
operated
operated
operated

by

AFFILIATED STATIONS—Interconnected Network

WBAL-TV, WBZ-TV, WBEN-TV, WNBQ, WNBK, WWIJ.TV, WICU, WLAV.TV, WGAL-TV.
WTMPJ-TV, WHHC-TV, WNBT, WPTZ, WDTV, WJAR-TV, WHAM.-TV, WRGB, KSD-TV, WSPD-

TV, WNBW, WDEL-TV.

Non-interconnected Network

KOB-TY, WSB-TV, WBRC-TV, WBTV, WLW-TV, WLW.C, WLW-D, WBAP.TV,

KNBH,

WAVE-TV, WMCT, WDSU-TV, WKY-TV. WOW-TV, KDYL-TV, KSTP-TV, KPIX, KING-TV,

WSAZ-TV, KFMB-TV.

Central Division—Chicageo
Merchandise Mart, Chicago 54, IlI.
Tel. Superior 7-8300
WMAQ, WMAQ-FM. WNBQ (TV)

I. E. Showerman. .. .. Vice President in Charge

John F. Whalley. .. . ... ... Business Manager

Robert Guilbert. ... ... Manager of Continuity
Acceptance
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Howard Luttgen. . .... ... . .. Division Engineer
William Ray. Manager of News & Special Events
Jack Ryan. .. .. . . ... ... .. Manager of Press
Frederick Jacobson.. .. ... ... Program Manager

Judith Waller. .. Public Affairs and Education
Director

Oliver Morton. .. .Local & National Spot Sales
Manager
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Paul McCluer. . Network Sales Manager

A. W. Kaney.... . ... Station Relations Manager

Jules Herbuveaux. . . ... ... ... . Tele. Manager

Paul Moore. ... ... . TV Engineering Operations
Supervisor

Edwin S. Mills. .. ... ... TV Program Manager

Eugene Hoge. .. .. Central Div. TV Sales Mgr.

Western Division—
Hollywood
Sunset Blrd, & Vine Si., Hollvicood 28, Culif.
Tel. 9-6161
KNBH (TV)
Sidney W. Stotz.. Administrative Vice President
in Charge of the Western Division
Lewis S. Frost. . Assistant to the Vice President
Frank V. Dellett. ... .. ... .. .. ... .. Auditor
Donald Honrath Manager of Continuity
Acceptance
Alfred Saxton Western Division Engineer
Robert Howard. . Nat. Spot Sales Mgr. West. Div.
Frank Berend. .. .. Nat. Sales Mgr. West. Div.
Roger Sprague... Manager of News & Special
Events Western Division
Leslie Raddatz. . Manager of Press Western Div.
Homer Canfield. .. Prog. Mgr. Western Division
Helen Hall. ... . . Act. Mgr. Sales Pro. & Adv.
Jennings Pierce. .. Manager of Public Affairs,
Station Relations & Guest Relations
Henry Maas. Manager of Sales & Prog. Traffic
Harold Bock.. . .. . Manager of Tele. Operations
Wallace Boone Business Manager
Robart Clark. .. . TV Eng. Operations Supervisor

Robert Brown TV Program Manager

Norman Blackburn. .. .. Dir. West. Network TV
Operations
WRC, WRC-FM. WNBW, Washington
Trans Lux Bldg., 14th St. & N. Y. Ave.

IWashington 5, D. C.

Frank M. Russell... . Vice President in Charge

William R. McAndrew. .. Assistant to the Vice
President; General Manager

Mahlon Glascock

.............. Manager
Eugene Juster. ... ... ... . Director of Programs
Donald Cooper Chief Engineer
Cassius Keller. Director of News & Special Events
Thomas Geoghegan. Manager of Advertising &
Promotion
R. G. Coldenstroth.  Auditor & Office Manager
Walter Royen. ... ... .. ... .. Manager of Press
Ralph Burgin TV Program Manager
Charles Colledge. ... TV Engineering Operations
Supervisor

NBC Stations Planning &
Advisory Committee

. WSJS, Winston Salem, N. C.

Martin Campbell . .. .. .. WFAA, Dallas, Texas

Clair McCollough. ... . . WGAL, Lancaster, Pa.

Harry Bannister.. ... .. ... WWJ, Detroit, Mich.

Harold Essex. .

Wiley Harris. ... .. .. .. WIDX, Jackson, Miss.
Walter Damm. . . WAMJ, Milwaukee, Wis.
Ed Yocum.. .. .. .. .KGHL, Billings, Montana

........ KCRA, Sacramento, Calif.
WBAL-TV. Baltimore, Md.
WSB-TV, Atlanta, Ga.

Ewing Kelley
Harold Burke
John Outler

FOR COMPLETE

TV INFORMATION
) |
TELEVISION YEAR BOOK

I\

| THIS YOLUME |



www.americanradiohistory.com

* KEYSTONE %

Broadeasting Svstem. Ine.

Offices
134 North LaSalle Street 580 Fifth Avenue
Chicago 2, 1llinois New York 19, New York
STate 2-4590 Plaza 7-1460

Officers & Directors

Executive Vice-President.... . ... ... ... . ... . ... .. .. ... L. L. Naylor Rogers
Vice-President (DIrector) ... ... e Arthur Wolf
Vice-President (DIrector) ... .. . ... Joseph Bayer
Secretary-Treasurer {Director) . ........... ... .. . .. .. ... Sidney J. Wolf
Assistant Secretary (Director) ......... ... ... L William Bayer

New York
580 Fifth Avenue

Eastern Sales Manager. . ... ... ... ... Noel A. Rhys
Office Manager. .. . ....... .. ... . e Eve Bannier
Research Director. .. ... .. ... ... . . ..James A. Yerqgin
Chicago
134 North LaSalle St.
Exec. Vice-President. .. .. ... .. . .. . ... . ... ... . ....Naylor Rogers
Secretary TTeaSUTer. . . .. .. . e Sidney J. Wolt
Special Representative...... .. ... .. ... ... Edwin R. Peterson
Account & Office Manager. . ... ... . ... ... Elizabeth M. Jacobs
Director of Station Relations. .. ... ... ... ... ... . ... ... .. .. ... .. ..... ...Emma G. Rogers

SERVICES OFFERED: Keystone Broadcasting System is a transcription net-
work principally covering BEYOND-METROPOLITAN markets from coast to
coast. Iis affiliated stations are joined together in a national system by means
of transcription, eliminating wire charges. At time of going to press, the net-
work includes 385 affiliated stations. This is the only national network in the
United States offering national radio adveriisers the opportunity to cover the
BEYOND-METROPOLITAN markets exclusively, in a single transaction, by
means of electrical transcription. The System offers its facilities in time periods
from one hour down to five minutes, and also makes available announcement
periods of one-minute, half-minute and twenty-five words in length. Keystone
makes its tacilities available nationally or in selected groups.

i ——————————— e =]
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Alaska Broadeasting System
CBS
830 Securities Bldg., Seattle 1, Wash.
Phone: Seneca 6333

PERSONNEL
General Manager. . ........ William ]. Wagner
Secretary & Treasurer.......... I. F. Wagner
Washington Attorney....... Philip M. Baker
Chief Engineer............... W. R. Nichols
Seaitle Manager............... Ernest Spink
Aftorney..................... Warren Cuddy

BRANCH OFFICES

Station KFQD, Box 1040, Anchorage, Ken-
neth Laughlin, Station Mgr.; Station KTKN,
Ketchikan, Thomas J. Durant, Station Mgr.:
Station KINY, Juneau, John Ashbaugh, Siaticn
Mgr.; Station WFRB, Box 950, Fairbanks,
James Fletcher, Station Magr.; Station KIBH,
Box 250, Seward, James B. Lawson, Station
Mgr.: Station KIFW, Sitka, Alaska.

STATIONS

KFQD, Anchorage; KTKN, Ketchikan: KINY,
Juneau; KFRB., Fairbanks; KIBH, Seward:
KOQL. Anchorage; KIFW, Sitka, Alaska.

x

The Aloha Network
P. O. Box 1380, Honolulu, T. H.
Phone: 95295

PERSONNEL
Vice-Presidents................. R. M. Fitkin,
J. E. Jaeger, C. ]J. Fern, E. ]. Crane
Sales Manager................. L. R. Turner
STATIONS

KHON., Honolulu; KIPA, Hilo; KMVI,
Wailuku: KTOH. Lihue.

*

Arizona Broadeasting
System
(ABS Network)
711 Heard Bldg., Phoenix, Ariz.
Phone 4.4161

PERSONNEL
General Manager.......... Richard O. Lewis
Commercial Manager............ Bill Harvey
Promotion Manager. ........ ... Robert Pollard
STATIONS

KTAR, Phoenix; KVOA. Tucson; KYUM,
Yuma: KGLU, Safford; KWI]B, Globe-Miami:
KYCA. Prescott; KAWT. Douglas-Bisbee.

The Arizona Network
Radio Station KOY
836-838 N. Central Ave., Phoenix, Ariz.
Phone: 4-4144

PERSONNEL
Manager................. Albert D. Johnson
Program Manager.......... John R. Williams
Commercial Manager. . .......... John L. Hogg
KTUC Manager.. . ................. Lee Little
KSUN Owner............. Carlton W. Morris

BRANCH OFFICES

Station KTUC, Proadway & Tyndall, Tucson,
Ariz.; Phone: 2-3344; Station KSUN, Lowell,
Ariz., Phone: 3.

STATIONS
KOY. Fhoenix; KTUC, Tucson: KSUN, Lowell.
NATIONAL REPRESENTATIVE
John Blair & Company

&

Arrowhead Netwerk
WEBC Building, Duluth, Minn.
Phone: Melrose 2873
PERSONNEL

President ................... Morgan Murphy
Gen. Mgr.................. Walter C. Bridges

Mgr., Minn. Grp.—Nal. & Rgl, Sls. Mqr.
Marlin E. Smythe

Sales Mgr,. WMFG.......... .. Oscar Peterson
Sales Mgr, WHLB. . ............... Art Nelson
Mgr. WIMC ................. Gregg Rouleau
Mgr. WEAU .. .. ....... ........ Harry Hyett
Mgr. WISC .............. ... Ralph O’Connor
Arrowhead News Editor.. ... ... .. Earl Henton
Arrowhead Program Mgr.... ... Jack McKenna

BRANCH OFFICES
WEBC Building (WEFC). Duluth, Minn.,
Phone Melrose 2873, Mgr. Marlin E. Smythe;
Androy Hotel (WMFG), Hibbing, Minn., Phone
Hibbing 1150, Mgr. Oscar Peterson; Sixth Ave.
& 17th St. (WHLB). Virginia. Minn., Phone
Virginia 2000, Mgr. Arthur Nelson: 203 S.
Barstow St. (WEAU), Eau Claire, Wis., Phone
E. C. 6149, Mgr. Harry S. Hyett; 1615 S. Main
St. (WIMC), Rice Lake, Wis., Phone R. L. 550,
Mgr, Greg Rouleau; Commercial State Bank
Bldg. (WISC), Madison, Wis., Phone Mad.
7-2588, Mgr. Ralph O’Connor.
STATIONS
WEBC, Duluth; WMFG, Hibbing: WHLB,
Virginia, Minn.; WJMC, Rice Lake: WEAU,
Eau Claire;: WISC. Madison. Wisc.
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Onlly One Onder Needed,

One order is all you need to buy all 385 outlets ot the bi
KEYSTONE NETWORK, or any part of it (down to as few as 2
stations spotted where you most need them)—and you will enjo!
a lower rate on any combination you decide upon. Consu
our nearest representative for complete information.
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eaches the 14,427,017 Radio Families
Whose Income Has More than Doubled
in the Last 8 Years! |

These ore the “Bockbone of Americo” families who live

in smoll towns ond on farms, in the richest ogricultural
sections af the country—people who buy breakfost foods,
toilet articles, conned goods, household appliances and

her items in greater quantities than any other

many of

people on earth!
More than 88% of these families can be reached on

the friendly, neighborly, influential KBS community level
by no other stations than the local Keystane outlet.

A market which
represents 56% of all retail
outlets and 43% of all retail sales!

Do you know that the 16,340 cit.a; and towns of 25,000
population or less have more than half of all retail out-
lets and do nearly holf of all the retoil business? Amer-
KBS is the ONLY established and ica’s leading brand name manufacturers are becoming
growing Transcription Network more keenly aware of these facts every doy. In 1949
covering ‘small town and rural
areas exclusively. |

IN OPERATION SINCE 1940

they spent much more on their radio advertising of the

Jocol community level than for either national network
radio or national spot radio. Do these facts convey any
special significance for your future radio advertising

plans?

TO ADVERTISERS
AND AGENCIES . ..

many you
You can furnish us with your own scripts or transcriptions, or we will help you in
developlng.the rlg_;ht type of transcription or script for this market—and we will also
cooperate in getting you the best time and the best show that your money can buy

anywh?re. Call your nearest Keystone representative to help you plan a “Keystone
campaign for greater sales volume.”

134 N. LaSalle St.

’YSTEM, INC. New York PhosnseoPF::':la‘;‘::Ibo Chicago Phone STate 2-4590
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Broadcasting Corp. of
America
(Western Network)
P. O. Box 987, Riverside, Calil.
Phone: Riverside 6293
PERSONNEL
President & Gen. Mgr.......... W. L. Gleeson
BRANCH OFFICE
483 E. St.. San Bernardino, Calif.,
AB 5157, Gen Willioms, V.P.
STATIONS
KPRO, Riverside: KPOR, San Bernardino;
KREO, Indio; KBOP, Brawley; KYOR, Blythe:
KRPO, San Jose, Calif.
SUPPLEMENTS
KICO, Calexico; KPMO, Pomona: KNGS,
Hanford; KVOE, Santa Ana; KSDO. San Diego:
KFVD, Los Angeles; KUBA, Yuba City; KMAR,
Bakersfield, Calif.

Phone:

The Conucetient State
Network, Ine.
555 Asylum St., Hartford 5. Conn.
Phone: 2-0237
PERSONNEL
............ C. Glover Delaney
STATIONS
WNAB, Bridgeport; WTHT, Hartford; WNHC,
New Haven; WNLC, New London; WSTC,
Stamford; WTOR, Torrington; WATR, Water-
bury. Conn.

President. . .

*

Don Lece Broadeasting
System

1313 North Vine St., Hollywood 28. Calif.
Phone: Hudson 2-2133

PERSONNEL
Chair. Bd. of Directors....Lewis Allen Weiss
President.... . .. ............. Willet H. Brown
Secretary-Treas. ... ............. A. M. Quinn
Vice Pres. Chg. of Sales..... Ward D. Ingiim
Vice Pres. Chg. cf Sta. Rel. . . . Patrick Campbell
Sales Manager............. George Whitney
Sales Promotion Magr. .. .. Herbert Sonnenburg
Program Director........... ]. Carlton Adair
Director cf Operations. . . .. Anthony ]. LaFrano
Continuity Accept. Dir..... Williom Williams
News & Spec. Feature Dir....Les Mawhinney
Public Relations Dir............. Mark Finley
Publicity Dir.............. James Parsons, Jr.
Program Promotion Dir....... Robert Hartneit
V.P. Chg. of Engring........ Walter Carruthers

STATIONS

KH]. Los Angeles; KFRC, San Francisco;
KAFY. Bakersfield; KHSL, Chico: KXO, ElI Cen-
tro; KIEM, Eureka: KYNO, Fresno; KMYC,
Marysville; KYOS, Merced: KPRL, Paso Robles:
KVCV. Redding: KXOA, Sacramento: KSBW,
Salinas; KFXM., San Bernardino; KGB. San
Diego: KVEC. San Luis Obispo; KVOE, Santa

Ana; KDB, Santa Barbara: KXOB, Stockton;
KCOK. Tulare, Calif.; KPOJ. Portland: KWIL,
Albany: KAST, Astoria; KBND, Bend: KOOS,
Coos Bay; KORE, Eugene; KUIN, Grants Pass:
KFJI, Klamath Falls; KRNR, Roseburg:; KSLM,
Salem, Ore.: KVI Seattle; KNEW, Spokane;
KXRO. Aberdeen; KPUG, Bellingham; KELA,
Centralia; KRKO, Everett: KWLK, Longview:

KGY. Olympia; KUJ, Walla Walla; KWNW,
Wenatchee; KYAK, Yakima, Wash.; KVNI,
Coeur d’Alene; KRLC, Lewision; KWAL,
Wailace. lda.; KATO, Reno., Nev.; KOOL,
Phoenix: KCNA. Tucson; KCKY. Cool-
idge, Ariz.; KHON, Honolulu: KIPA, Hile;
KTOH, Lihue; KMVI, Wailuku, T. H.;: KENI,
Anchorage; KFAR, Fairbanks, Alaska.
*
Foreign Language Qualicy
Network

70 E. 45th St., New York 17, N. Y.
Phone: MUrray Hill 6-0238

PERSONNEL

General Manager. .. ......... Claude Barrere
Sales Manager................. Irving Collin

B group of stations broadcasting in Italian,
Polish and other languages in major language
markets throughout the country, formed to
facilitate obtaining information and planning
of campaigns, purchases ol time, eic. Listing
incomplete at time of going to press.

*

Georgia Associations of
Loeal Stations

Ailantan Hotel, Atlanta, Ga.
Phone: Alpine 5132

PERSONNEL
Sales Director. .................... Tom Carr

STATIONS

*WGLS. Atlanta-Decatur; WDEC. Americus:
WGAU, Athens; WLBB, Carollion; WBHF,
Cartersville; WGAA, Cedartown: WMJM, Cor-
dele; WMOC, Covington: WBL], Dalton:
WDWD, Dawson; WMLT, Dublin: WBHB, Fitz-
gerald: WDUN, Gainesville; WKEU, Griffin:
WFOM, Marietta; WIBB, Macon; WMVG, Mil
ledgeville; WMGA, Moultrie; WROM, Rome:
WFRP. Savannah; WWNS, Statesboro; WSFT,
Thomaston: WKTG. Thomasville: WWGS, Tif-
ton; WLET, Toccoa; WRQN. Vidalia; WAYX,
Waycross; WRLD, West Point.

* Key Station

*

Georgia Major Market Trie
(Address any station or The Katz Agency)

PERSONNEL
General Manager (WAGA). .. .]James E. Bailey
General Manager (WTOC). ...... W. T. Knight
General Manager (WMAZ). .. .. Wilton E. Cobb
STATIONS

WAGA, Atlanta: WMAZ, Macon: WTOC,

Savannah, Ga.
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www.americanradiohistory.com

) li;gional Né(works

Georgia Quartet
¢/o George P. Hollingbery Co.
307 N. Michigan Ave., Chicago, Ill.
Phone: ANdover 3-2636
BRANCH OFFICES
Whitehead Building, Atlanta, Ga.. Dan
Schmidt, Ill, Manager; 420 Lexington Ave.,
New York, N. Y., F. E. Spencer, Jr.. Manager;
411 W. 5th St.. Los Angeles, Calil.. Harry H.
Wise, Jr.. Manager; 235 Monigomery Si., San
Francisco. Calif., Knox La Rue. Manager.
STATIONS
WGST, Atlanla; WRBL, Columbus; WRDW,
Auqusta; WSAV. Savannah.
*

Great Northern
Broadeasting System
200 3rd Ave.. N.W., Mandan, N. D.

Phone: 561

PERSONNEL
President.............. ... .... M. M. Marget
Vice-President. . .............. John B. Cooley
Secy. & Treas.................. M. ]. Reichert

STATIONS

KMHL, Marshall; KGDE, Ferqus Falls; KNOX,
Moorhead; KWLM, Willmar, Minn.; KGCX,
Sidney, Montana; KOVC. Valley City: KNOX,
Grand Forks; KDLR. Devils Lake; KLPM, Minol;
KGCU. Mandan & Bismarck, N. D.

*

Intermonntain Network
146 S. Main St.. Salt Lake City 1. Utah
Phone: 4-3561
PERSONNEL
President George C. Hatch
Executive Vice-Pres............. Alvin G. Pack
Vice-Pres. Chg. of Sales Lynn L. Meyer
Vice-Pres. Chg. of Programs....... Jack Paige
Dir. of Engineering W. D'Orr Cozzens
Sales Service Dir................ Craig Rogers
Regional Account Exec......... W. W. Daynes
Office Manager Ernest W. Campbell
BRANCH OFFICES
Avery-Knodel, Inc., 565—5th Ave., New York,
N. Y., Phone: PLaza 3-6513, Exec.. Lewis H.
Avery: Avery-Knodel, Inc.. 333 No. Michigan,
Chicago. Ill., Phone: And. 3-4710, Exec., J. W.
Knodel: Avery-Knodel. Inc.. Russ Bldg., San
Francisco, Phone: Yucon 2-3877, Exec., David
H. Sandeberg; Avery-Knodel, Inc., 315 W. Sth
St., Los Angeles, Phone: Tucker 2095, Exec.,
Richard I. Hasbrook: Avery-Knodel, Inc., 120
Marietta St.., N.W., Atlanta. Ga.. Phone:
Cypress 7545, Exec., Charles Coleman.
STATIONS
KALL, Salt Lake; KLO. Ogden: KVNU,
Logan; KOVO, Provo; KOAL, Price; KSBC,
Richfield: KSUB, Cedar City, Utah: KEYY,
Pocatello; KID, Idaho Falls: KVMV, Twin Falls:
KFXD, KFXD-FM, Boise-Nampa, Idaho; KOPR.
Butte; KMON, Great Falls;: KPRK, Livingston:
KBMY, Billings: KRJF, Miles City, Montana:
KVRS. Rock Springs; KOWB. Laramie: KOVE,
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Lander; KSPR, Casper; KWYO, Sheridan;
KPOW, Powell, Wyoming; KRAM, Las Vegas,
Nevada.

*

Towa Tall Corn Network
407 5 St., Des Moines, la.
Phone: 2-0225
PERSONNEL
Executive Manager George W. Webber
Assistant Manager.............. Jerry Smith
Office Manager Andrene P. Wennergren
President (KWCR)................ Paul Millen
Vice-President (KICD) Ben Sanders
Vice-President (KDTH) Ken Gordon
STATIONS
KWCR, Cedar Rapids; KROS, Clinton; KSWI,
Council Bluffs; KSIB, Creston: KSTT, Daven-
port; KDEC. Decorah; KWDM, Des Moines;
Keokuk; KF]B, Marshalllown; KICM. Mason
City: KCOM, Sioux City: KICD., Spencer;
KDTH. Dubuque: KVFD, Fort Dodge; KOKX,
KAYX., Waterloo, Iowa.
*

Lone Star Chain, Inec.
1714 M & W Tower, Dallas 1, Tex.
Phone: Riverside 5663
PERSONNEL
Harold V. Hough
.................. Fred Nahas
O. L. Ted Taylor
H. H, Dunavan

President
Vice-President
Secretary-Treasurer
General Manager

STATIONS

KEYS, Corpus Christi; KFDM, Beaumont;
KFDX. Wichita Falls;: KFYO, Lubbock; KGNC,
Amarillo; KOSA, Odessa; KRGV, Weslaco;
KROD. El Paso: KTBB., Tyler; KTBC, Austin;
KTRE, Lufkin; KTSA, San Antonio; KTXL, San
Angelo; KWKC, Abilene; KXYZ, Houston:
WBAP-820, Fort Worth; WBAP-570, Fort Worth,
Texas.

*
Maine Broadeasting System
157 High St., Portland 3. Me.
Phone: 2-0181
PERSONNEL
.................. William H. Rines
Sales Director Rudolpl. O. Marcoux
Technical Director Daniel H. Smith
BRANCH OFFICES

100 Main St.. Bangor, Me.. Phone: 6023, Ed
ward E. Guernsey: 175 Water St.. Phone: 2285,
Augusta, Me.. Jack S. Atwood.

STATIONS

WCSH, Portland: WLBZ, Bangor;

Bangor, Me.
*

Michigan Radio Network
1700 Stroh Bldg.. Detroit 26, Mich.
Phone: Woodward 3-8321
PERSONNEL
General Manager James G. Riddell
Sales Manager H. S. Christian
Dir. Adv. & Sales Prom.......... Dean Linger

Manager

WRDO,
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STATIONS

WBCM, Bay City; WFDF, Flint; WJIM, Lans-
ing: WIBM, Jackson; WELL, Battle Creek:
WLAV, Grand Rapids;: WGFG, Kalamazoo;
WKBZ, Muskegon; WSOO, Saulte Ste. Marie;

WKLA, Ludington; WHRV, Ann Arbor.

*
New England Regional
Network
26 Grove St., Hartford 15, Conn.
Phone: Hartford 2-3181

DIRECTORS
Chuairman. ....... ... . ... Paul W. Morency
]. B. Conley. John ]. Boyle, William H. Rines.
STATIONS

WBZ, Boston, Mass.; WCSH. Portland, Me.:
WAR, Providence, R. L; WLBZ, Bangor, Me.:
WTIC, Hartford. Conn.; WRDO, Augusta, Me.

REPRESENTATIVE
Weed & Company
b

Northwest Nelwork

3415 University Ave., St. Paul W4, Minn.

3415 University Ave., S.E.. Minneapolis
Minn.
Phone: PRior 2717
PERSONNEL
General Manager. ... ... .. Stanley E. Hubbard
Treasurer................. Kenneth M. Hance
Sales Manager. .. ........ Miller C. Robertson
STATIONS

KSTP. St. Paul-Minneapolis., Minn. (Key sta-
tion); WEBC, Duluth, Minn.; KYSM, Mankato,
Minn,; WMFG, Hibbing, Minn.; WHLB. Vir-
ginia, Minn.; KROC. Rochester, Minn.; KFAM,
St. Cloud. Minn.; KFYR, Bismarck, N. D.;
WDAY, Fargo. N. D.; WEAU, Eau Clcire,
Wisc., WIMC, Rice Lake, Wisc.

NATIONAL REPRESENTATIVE
Edward Petry & Co.
*

The Okiahoma Network
1800 West Main, Oklahoma City 2, Okla.
Phone: 3-8352
PERSONNEL
Managing Director........... Robert D. Enoch

STATIONS

KTOK. Oklahoma City: KGFF, Shawnee;
KBIX, Muskogee: KCRC, Enid; KADA. Ada:
KOME, Tulsa: KVSO., Ardmore: KTMC, Mc-

Alester; KSWO, Lawton.

NATIONAL REPRESENTATIVE
Taylor-Borroff & Co.
*

The Pacific Regional
Network
6540 Sunset Bivd., Hollywood 28, Calif.
Phone: Hlllside 7406

PERSONNEL
General Manager. . ................. Clitf Gill
Sales Manager... .......... Ted MacMurray
Program Manager............... Dan Russell

i8.
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STATONS
KFMV. Hollywood, key relay station for
Southern Calif. Other affiliates offering com-
plete AM & FM coverage of Calif. in process
of organization for first state-wide commercial
program April 16, 1950.

Radio Network of Arizona
Adams Hotel, Phoenix, Ariz.
Phone: 2-1748
PERSONNEL
Charles H. Garland
George E. Agnew
BRANCH OFFICES
400 S. Main St., Coolidge, Ariz., Phone: 355,
Wm. F. Parady. Gen. Mgr.; 115 W. Drachman
St., Tucscn, Ariz., Phone: 4-0431, E. S. Mitten-
dorf. Gen. Mgr.

General Manager
Commercial Manager

STATIONS
KOOL, Phoenix; KOPO, Tucson; KCKY,
Coolidge, Ariz.
*

Rocky Mountain
Broadeasting System
29 S. State St., Salt Lake City 1, Utah
Phone: 9-4322

PERSONNEL
President & Gen. Mgr...... .Frank C. Carman
Vice-Pres. & Sales Mgr............ John Schile
Vice-Pres. & Program Dir.. .. ... .... Ray Fadel
Traffic Director. . ................. Marie Fish
STATIONS

KGEM, Boise; KBIO. Burley: KIFL. Idaho
Falls; KEIO, Pocatello; KLIX, Twin Falls, Ida.;
KOPR, Butte; KOOK, Billings: KMON, Great
Falls; KPRK. Livingston, Mont.; KELK, Elko:
KENO, Las Vegas, Nev.; KUTA, Salt Lake
City; KCSU, Provo; KVOG, Ogden, Utah;
KFBC, Cheyenne; KVOC. Casper; KRAL, Raw-

lins, Wyo.
*

Rural Radio Network, Ine.
118 N. Tioga St.. lthaca, N. Y.

Phone: 3341

PERSONNEL
President .. .............. .. ... ... H. L. Creal
Executive Secretary............. R. B. Gervan
General Manager. . ............. M. R. Hanna
Ass’'t. Gen Mgr. Eng. & Sta. Rel...D. K. deNeuf
Sales Manager. ................. H. S. Brown
Program Supervisor............. M. K. Knapp
Farm Service Dir................. R. B. Child
Ass’t. Chiet Engineer......... T. R. Humphrey

BRANCH OFFICE
330 W. 42nd St.. New York 18. N. Y., Phone:
LO 3-4190. Sales Rep., Dr. Miller McClintock.

STATIONS
WHCU-FM, Ithaca: WFNF., Wethesfield:
WVBT, Bristol Center; WVCN, DeRuyter;

WVBN, Turin; WVCV, Cherry Valley;: WSLB-
FM, Ogdensburg; WFLY, Troy, New York.
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Steinman Stations
8 W, King St.. Lancaster, Pa.
Phone:; 5251
PERSONNEL
Mgr. Dir................. Clair R. McCollough
Sales Manager.............. ]. Robert Gullick
Program Manager.......... ]. Gorman Walsh
Technical Director...... ......... ]. E. Mathiot
STATIONS
WDEL-AM-FM.TV, Wilmington, Del.; WORK,
York., Pa.;: WKBO., Harrisburg. Pa.; WGAL-
AM-FM-TV, Lancaster, Pa.; WEST-AM-FM,
Easton, Pa.; WRAW, Reading, Pa.
NATIONAL REPRESENTATIVE
Robert Meeker Associates
*

Texas Quality Network
{Address Station)
Manager (KTBS). ................ C K. Beaver
BRANCH OFFICE
312 East Kings Highway, Shreveport. La..
Phone: 7-3644, C. K. Peaver, Manager.
STATIONS
KTBS, Shreveport, La.
*
Texas State Network, Ime.
1201 W. Lancaster Ave., Fort Worth 1, Tex.
Phone: 3-3473

PERSONNEL
President. .................... Gene L. Cagle
Vice-President............. Charles B. Jordan
Secretary-Treasurer........... D. C. Hornburg
Sales Mgr................... Clarke R. Brown
Traffic Manager.......... Forrest W. Clough
Program Director. ............. Hal Thompson
Chief Engineer............. James T. Peterson

STATIONS

KFJZ, Fort Worth; KRBC. Abilene; KGKL,
San Angelo: KBST. Big Spring; KCRS, Midland:
KRRV, Sherman: KPLT, Paris; KABC, San An-
tonio; WRR, Dallas; KCMC., Texarkana:
WACO, Waco; KFRO, Longview; KMAC, San
Antonio: KBWD, Brownwood: KNOW, Austin;
KTHT. Houston: KGVL, Greenville, Texas.

*

The Tobaceo Network, Inec.
806 Odd Fellows Bldg.. P. O. Box 1988,

Raleigh, N. C.

Phone: 8885
President............... Floyd Fleicher, WTIK
Vice-President. ... .. .. Louis N. Howard, WHIT
Secy. and Treas.. ..Hartwell Campbell, WGTC

STATIONS
WFNC, Fayetteville; WRAL, Raleigh:

WGTC. Greenville; WHIT, New Bern: WINC,
Jacksonville; WTIK, Durham: WGNI, Wilming-
ton; WCEC, Rocky Mount, N. C.

*

Wisconsin Network, Ime.
Nash Block, Wisconsin Rapids, Wis.

Phone: 723

PERSONNEL
Managing Dir............ George T. Frechetie
President.................... John M. Walter

STATIONS
WRIN, Racine; WCLO, Jumesville; WGEZ,
Beloit; WIBU, Poynette; KFIZ, Fond du Lac:
WHBY, Appleton: WHBL, Sheboygan: WJPG,
Green Bay; WFHR, Wis. Rapids, Wis.
*

The Yankee Network
21 Brookline Ave., Boston 15, Mass.
Phone: Commonwealth 6-0800
President William O'Neil
Executive Vice-Pres. & Gen. Maqr.
Linus Travers

Vice-President ................ George Steffy
Vice-President ............... Thomas O’Neil
Dir. of Promotion.............. Charles Curtin

Dir. of Station Relations........ Charles Curtin
Editor, Yankee Network News Service
Leland Bickford
Continuity Director............... Paul Keyes
Publicity Director............. Phyllis Doherty
BOARD OF DIRECTORS

William O'Neil, Loren Angus McQueen,
Samuel Smith Poor, James W. Haggerty, Henry
Linus Travers, Frank Knowlton, Thomas O'Neil,
George W. Steffy.

BRANCH OFFICES

Crown Hotel, Providence 2, R. I. Phone:
Temple 1.0800, Joseph Lopez, WEAN Super-
visor: 54 Pratt St.. Hartford 4, Conn., Phone:
Ha-tford 7-9131, Robert Kennett, WONS Super-
visor: Hotel Stratfield, Bridgeport 1. Conn.,
Phone: Bridgeport 6-1121, Dickens J. Wright,
WICC Supervisor,

STATIONS

WNAC, Boston, Mass.: WFAU, Augqusia;
WIOR. Bangor: WIDE, Biddeford, Me.: WICC,
Bridgeport, Conn.; WTSV, Claremont; WKXL,
Concord. N. H.; WALE, Fall River;: WEIM.
Fitchburg: WHAIL Greenfield, Mass.; WONS,
Hartford, Conn.; WHYN, Holyoke, Mass.;
WOCB, Hyannis, Mass.; WLNH, Laconia, N. H.;
WCOU, Lewiston-Auburn, Me.; WLLH. Low-
ell-Lawrence, Mass.; WKBR, Manchester, N. H.;
WNBH, New Bedford. Mass.; WNLC. New
London, Conn.; WBRK. Pitisfield, Mass.:
WMTW, Portland, Me.; WHEB. Portsmouth-
Dover. N. H.; WEAN., Providence, R. I.; WSYB,
Rutland, Vi.; WWCO, Waterbury. Conn.;
WDEV, Waterbury, Vt.; WWON, Woonsocket,
R. I.: WAAE. Worcester, Mass.

*

Z Net
Box 1956, Butte, Mont.
Phone: 2-2344

Managing Director. . .............. Ed Craney
Manager. ... ... ... ... Arne E. Anzjon
Eastern Sales Mgr............. Wythe Walker
Western Sales Mgr.............. Tracy Moore

BRANCH OFFICES
The Walker Co., 551 Fifth Ave.. New York
City, MUrray Hill 7-8288, Wythe Walker, Sales

Magr. STATIONS
KXLF. Butte; KXL], Helena;: KXLQ, Bozeman:
KXLK, Great Falls; KXLL, Missoula, Mont.
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